Cosmetics and the growing anti-aging skin care market
Consumers know that environmental protection is a critical component of overall wellness. No
longer content with baseline SPF claims that help minimize sunburn, modern shoppers look to
prevent the harmful effects of environmentally-induced free radicals, including skin discoloration,
premature skin aging, and even skin cancer. Skin care and cosmetics products with environmental
protection and anti-aging claims are on the rise as consumers seek out skin solutions that will keep
them feeling healthy and looking beautiful in the face of UV radiation and other environmental
stressors. With the growing buying power of millennials – and the iGeneration not far behind them
– these trends aren’t going anywhere.
Current Consumer Trends

Preference for light, serum-weight makeup over an
opaque cover-up mask
Restorative products that neutralize the free radicals
to combat UV rays, pollution, and an unhealthy diet
Products with skin protection claims
Multifunctional products that offer more than one
health or beauty benefit
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Wanted: greater protection
NPD group reported a 7% sales increase for
makeup and skin care products with SPF over
the past two years, corresponding to $1.4
billion dollars in sales for the year ending in
May 2016. Beyond that, there was a 9% yearover-year sales increase for skin care
products that claimed an SPF of 30, a 29%
sales increase for products with an SPF of 45,
and a 31% sales increase for products with an
SPF of 50.
Makeup is showing a similar trend.
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Products that offer environmental protection
are expected to see continued growth.
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Building your brand with Solésence
There is an opportunity for brands to succeed by delivering high-quality, results-driven anti-aging
products. Millennials are well informed and well connected, which means that performance is
paramount, and brands who deliver top-performing products can expect to see growth. There is
an endless supply of information as well as countless product reviews at consumers’ fingertips, so
products must live up to the claims they make, and skin care brands must ensure that they fulfill
their promises.
It is clear that the requirements of the millennial generation will dictate the future of the skin
care industry. Millennials already enjoy the benefits of decades of skin science and grew up with
an awareness of the value of protecting their skin to maintain a healthy and vital appearance. As
they age, millennials will also take better care of their skin, in part thanks to the preventative
products that minimize the damage caused by the sun, stress, and pollution.
Your brand can meet these demands by utilizing Solésence patented, one-of-a-kind
formulations, which transform the way mineral actives function. Whether you use our marketready white label products or develop a custom, private label product, each product your brand
sells will be a skin health complex that provides unprecedented free radical quenching and
antioxidant boosting capabilities. Your customers will experience the immediate rewards of topshelf skin care, and will continue to reap the benefits for years to come.
Try a sample today.
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